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Dear friend,
The following checklist will help you make the most of your website. 
Even if you think your site is in great shape, I encourage you to take a
closer look at each of these five steps. Some are simple & quick to fix,
others will require some deeper reflection and time.

Whether you LOVE your website, or you feel stuck with a design that
isn't working for you. This checklist offers you the chance to view your
site with fresh perspective. My hope is that you will identify some solid
positive changes you can make that will help you attract more awesome
clients.   

In addition to this checklist, for the next 5 days watch your inbox for a
daily email  exploring each of these steps in detail, including helpful
resources to help you take action.  

I want you to have a website that WORKS for you.

- Sarah Juliusson  
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https://thewebsitedoula.com/get-started/


What is a website that "works"?

There's no way we can cover everything from great website copy to SEO
in this guide, but the steps shared here are simple tweaks that can make
a big difference to the first impression people get when they land on
your website.  Every little bit helps!

As a holistic practitioner, whether you are a doula, massage therapist,
chiropractor or counselor, I know you want your clients to have the very
best experience they can when they begin their work with you.  

Your website is the perfect way to begin your relationship with a new
client, helping them feel trust in you before you even meet. To begin
building that trust, you need a website that "works" for you.

A few good ways you can tell if your website is working for you:

POTENTIAL CLIENTS SAY THEY LOVED YOUR
WEBSITE.
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PEOPLE NEVER SAY THEY COULDN'T FIND
WHAT THEY WERE LOOKING FOR, OR THAT
SOMETHING DIDN'T WORK ON YOUR SITE.

YOU GET REGULAR AWESOME REFERRALS
FROM YOUR WEBSITE, AND MOST OF THEM
HIRE YOU.

PEOPLE COMMENT ON HOW HELPFUL YOUR
MOST RECENT BLOG POST WAS, AND SHARE
THEM WITH FRIENDS.

POTENTIAL CLIENTS FIND YOU IN SEARCH
RESULTS.

https://thewebsitedoula.com/get-started/


YOUR WEBSITE CHECKLIST

Does your website copy truly engage and connect
with the reader and inspire them to work with
you?  Read your website copy with fresh eyes.

Is your website up to date?  Review your content for
common culprits such as pricing or package
changes, broken links to pages that no longer exist,
or resources that have disappeared.

Does your website offer a smooth user experience?
Speed, mobile responsiveness, and security are 3 key
elements to make a great first impression.

How simple is it for site visitors to contact you?
Ensure your phone, email & social media are all easy
to access, along with a contact page with a form they
can complete.

How clear is your call to action?  Your site visitors
should know exactly how to take the next step. Keep
this simple, clear, and visible in the very top section of
your home page & service pages.
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Website Tip #1: Making Sure Clients
Can Reach You 

 If you have ever had to hunt down a phone number or email on a website,
then you know how frustrating this can be! It may seem super basic, but I
encourage you to take a second look at your website and ask yourself just how
easy it is for site visitors to get in touch with you? Today we’ll explore ways to
make sure potential clients can reach you with ease.

WHY IS VISIBLE CONTACT INFO SO IMPORTANT?

Obviously, you want people to be able to connect with you - that’s how they
can become clients! 

Imagine a potential client who has just discovered your website. They are
ready to take action, but find they have to follow a convoluted series of links to
get to your contact form or phone number. It may only take a few seconds to
click through, but the harder it is to take the next step, the more likely it is that
you will lose them along the way. 

The millennial audience  (ages 25 - 40) expects ease of use when it comes to
your website. That means they want to find what they are looking for quickly
(and for you to respond quickly as well!)

WHAT CONTACT DETAILS SHOULD YOU INCLUDE?

The answer to this will depend on how you want to interact with potential
clients. You may prefer email or phone, or want to offer both options. Don’t
forget about social media as another way for site visitors to get connected with
all that you have to offer.

You can also include a SMS Text link and even have automated text copy!
Here's a simple tutorial on how to integrate SMS links into your website.
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Best practice is a domain-based email (hello@mywebsite.com)
rather than a personal one such as a gmail. This could be created
through your host, or using a Google Workspace (gsuite )domain
email for $6/month (recommended). While you could make the
email a live link, I actually recommend that emails link to your
contact form since not everybody uses the email tools that will
automatically open up with a link. > learn more about gsuite

If you are comfortable with
potential clients calling or texting
you with a first contact, then by all
means include these in your visible
contact information. The phone
number can be live-linked for
smartphones, as well as a live link
for texting! You can even add
special code to the link so that it
automatically types the beginning
of the text for them!

If you have an actual public
location, then your address should
definitely be listed & easy to find
on your website. If you serve
clients at their homes or have a
private home studio whose
address you wish to keep private,
then you can simply list a
geographic area such as “central
Denver studio office, convenient
to X bus line”.
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Website Tip #1: Making Sure Clients
Can Reach You 

https://goo.gl/Mxs275
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WHERE SHOULD YOUR CONTACT INFORMATION BE LISTED?

Remember that our goal here is to make it as easy as possible for new clients
to hire you. With that in mind, I suggest including your full contact information
(including social media links) in the footer of your website so that it is visible on
every single page. 

In addition, you may choose to have key contact details also listed in a thin bar
at the very top of the page above and to the right of the menu. One exception
for content in a top bar is your social media icons. Don't tempt people to click
away from your website right away!
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Website Tip #1: Making Sure Clients
Can Reach You 

Watch your inbox for additional guidance on these important
elements of a successful website!



The very foundation of a website that “works” is website content that
engages & connects you with potential clients. It doesn’t matter how
beautiful our website design may be, nor how much information we
provide. 

Your content has to intrigue and inspire visitors enough to take the
next step. 

We could talk about effective copywriting for weeks, so these are just a
few quick tips - but they’re good solid ones that you can take action on
today. Your ultimate goal is for the site to feel like an introduction to your
care - not just the details about your packages or certifications, but also
how it FEELS to work with you.

Website Tip #2: Website Copy
that Converts
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READ CONTENT OUT LOUD
Reading your content out loud is one of the best ways for you to
get a sense of how effective it is. Are you intrigued, or slightly
bored? Does your copy feel like an informational pamphlet?
Look for repetitive phrasing, over-explaining with details that
might be better shared in person, and awkward phrasing. 

ARE YOU BUILDING CONNECTION? 
In order for site visitors to feel led to take the next step, they
have to not only understand what we do, but also feel a strong
sense of the value you offer. How do we do this? A little
validation can go a long way.  Look for creative ways you can
speak to what they are hungry for. What are they seeking? What
would help them know that they have found the right person to
help them?
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BE YOURSELF!
One of the strongest steps towards building connection with
your content that you can take is simply using the first and 2nd
person. Your work is rooted in a positive relationship with your
clients. The best way to begin is by speaking directly to them
with your website!  For example: “You will feel confident and
supported”, vs. “Dawn helps clients feel confident and
supported.”

DIVIDE YOUR CONTENT INTO CHUNKS
Nobody wants to read long scrolling text. Use headers,
subheaders, buttons, highlight boxes, and columns to divide
the text into easy-to-navigate and scan sections of content.  

Website Tip #2: Website Copy
that Converts

Watch your inbox for additional guidance on these important
elements of a successful website!



Website Tip #3: Keep Your Content
Up-to-Date 

We all want potential clients to see us as professional and trustworthy, right?
There are lots of ways to go about that on our websites - great photography,
engaging copy, clear descriptions of our services… 

Unfortunately, we often forget to pay attention to the small details that take
away from that image such as incorrect or out-of-date details and broken links.
Here are a few simple steps to help make sure your website is 100% up to
date & professional.
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WHAT HAS CHANGED THIS YEAR?
I encourage you to comb through your website content at
least once a year, if not quarterly, to look for any information
that is out of date or incorrect. Common culprits include
workshop dates that have passed, package details or prices
that have changed, contact information, and copyright dates
at the bottom of the site footer.

DO YOU HAVE ANY BROKEN LINKS?
Broken links happen. Sometimes as a result of a change we
make, and sometimes due to someone else’s error. We
change a page URL without thinking, delete a page without
realizing there was a link to it somewhere within our site, or a
local business you refer clients to changes their website link
without telling us. 

This simple link checker tool will help you identify broken
links, and fix them! If you have any pages on your site that no
longer exist, but people might have linked to them, lookup
options for setting up a "redirect" with your website builder of
choice.

DOES YOUR SITE INCLUDE ALL YOUR NEW FAVORITES?
If you have a resources page, make sure all your new favorites
are included! This might include online health resources or
local practitioners who have launched in the past year. Make
sure you also check for any local resources that have gone out
of business since you created your site.

thewebsitedoula.com ©2021

Website Tip #3: Keep Your Content
Up-to-Date 

Watch your inbox for additional guidance on these important
elements of a successful website!

https://www.deadlinkchecker.com/website-dead-link-checker.asp


Website Tip #4: A Speedy, Mobile
Responsive & Secure Website

In our busy lives, we sometimes don’t have a lot of patience for things that
don’t work as they should. Paying attention to the three key elements of
speed, mobile responsiveness and website security can make a big difference
for visitors to your website. 

The steps I am sharing today are a tad more technical, but little changes can
make a big difference. So take a take a deep breath and dive in!
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HOW FAST CAN YOU GO?
Did you know that 40% of people abandon a website page
if it doesn't load in less than 3 seconds? Once I learned this
statistic I started to notice just how quickly I get annoyed
when a site takes “forever” to load. Forever, these days
seems to be around the 2-3 second mark... Irrational?
Perhaps. But your site loading times really to make a
difference.
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Website Tip #4: A Speedy, Mobile
Responsive & Secure Website

ARE YOU RESPONSIVE?
By now most of you likely have websites that are at the very
least mobile friendly - meaning there is a version of your site
that works - more or less - on mobile devices. For a website to
be truly responsive, however, it needs to provide a clean &
smooth user experience on small devices.

ARE YOU SECURE?
The services you provide your clients are based on a
relationship of trust. Perhaps the first step to building that
trust is having a SSL certificate installed on your website. This
is available for free with most hosts and website builders. 

Watch your inbox for additional guidance on these important
elements of a successful website!



Website Tip #5: A Clear Call to Action
for Site Visitors

When a site visitor arrives on your website for the very first time, what action
do you want them to take?  What should their FIRST STEP be?  That will
become your CALL TO ACTION.

You might have a list of several.... Sign up for my newsletter!  Request my free
giveaway! Buy my ebook or course! Book a free consult!  Buy my package!

While these are all of course desired actions that are worthy of your attention,
you need to define your #1 strategy for your home page so that clients know
EXACTLY what the best next step is in your customer journey.
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MAKE SURE YOUR CTA IS VISIBLE
A clear call to action won't do you any good if site visitors
have to look around for a button to click. Your primary CTA
button should be visible "above the fold" on your home
page. This means it will be visible as soon as they open your
pate without having to scroll to find it.
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Watch your inbox for additional guidance on these important
elements of a successful website!

Website Tip #5: A Clear Call to Action
for Site Visitors

BRIGHT IS BETTER
Research has show that red & orange Call to Action
buttons function better than those that are in more neutral
colors. While your design color palette may not support a
bright red button, at least look for a color that has some
nice POP! to it.

USE LANGUAGE THAT CONVERTS
When designing a CTA button you want to be sure to use
descriptive language that converts. Replace terms such as
click here or submit with descriptive and inviting phrases
"Begin Today!", or "Explore Doula Packages".

Begin
today!



What's next?,
Watch your inbox for the next week - you'll be getting a short series of
emails exploring each of these steps in detail, including helpful resources
to help you take action. I encourage you to set aside 30 minutes each
day to review each step and take action as needed.

As always, I am here with resources and support. If you find you need
hourly help with any of these checklist items, or you want to begin the
conversation about a new website, book a free 20 minute consult to
explore options.

BOOK YOUR FREE CONSULT
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- Sarah Juliusson  
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